FRANCHISEE

of/the ylear

Top franchisees aim for
customer satisfaction at
the bfa Franchisee of the
Year Awards 2007

TWELVE FRANCHISEES have shown that they are the pick of the bunch
when it comes to planning with the custormer in mind. The bfa
Franchisee of the Year Awards 2007, sponsored by H3BC and Express
Mewspapers, is this year all about customer focus. The finalists

for the award have now been announced, all having shown that
custarmer loyalty and customer care are thelr top pricrities. Twelve
finalists have been shortlisted for the award.

The finalists will be rewarded for their efforts with a Gala Dinner in
Birmingham on Thursday October 4. The Gold winner of the award
will alzo receive £5000 courtasy of HSBC, with two other runners-up
prizes of £3000 for the Silver and £2000 for the Bronze award

The annual bfa Franchisee of the Year Awards honour the top
franchisees in an ever-growing sector worth an annual £10.8 billion
a year to the UK economy and which now employs over 371,000
people.In this expanding sector it is fitting that this year the
customer is the main theme as customer loyalty is a prerequisite for
bLsiness growth.

Cathryn Hayes, head of franchising for HSBC, comments on the
importance of the awards:'What makes these Awards special is the
franchiseas who enter-they demonstrate what can be achieved
through commitment, hard work and making the most of a proven
business formula, The Awards help to inspire and motivate others
and spread the franchising success stories regionally and nationally.

Inglead these awards do very much set out to honour the high
standards and hard work that franchisees have put into their
business. Their efforts should alse act as an encouragement for
other potential franchisees, Yvette Taylor, Express Mewspapers’
business advertising manager, notas: The finalists of these
prestigious Awards are outstanding ambassadors for the franchising
industry and their achievements an inspiration to anyons whi is
considering starting up their own franchise.We look forward to

sharing their success stories with our readers.

Brian Smart, Director General of the bfa, adds:'These awards are
an established showcasa that honours the very best within the
franchising industry and seeks to reward those who constantly
strive for excellence and so achieve success both for themsehves and

their networlks.

THE TWELVE FINAL FRANCHISEES QUALIFYING FOR THE BFA FRANCHISEE OF THE YEAR 2007 AWARDS ARE. ..

1. Barking Mad franchisees: Stewart Collins and Tina 0'Connor 4, McDonalds Restaurants franchisee; Atul Pathak
2. Belvoir Lettings franchisee; Terry Lucking 5. Mitchells & Butlers franchisees: lon & Faula Briscoe
3. Chemex International franchisees: Stephen and Margaret Crinks 6. Mr Clutch franchises: Feroz Callachand
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